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Like a magazine. It is colorful and informative as well. I'm taking an online class that required this

text book. I'm renting it and like it so far. The content is not to fancy and simply to understand. Good

use for school. Probably won't use outside of class, unless you really into it. #NOTME. Recommend

to rent rather than buy!!

Thank you!

Nice price

A fascinating look at the interactions between the media and culture. Great for a communications

student, or just someone curious about pop culture.

I was absolutely satisfied with the purchase. I needed the textbook very soon for school, and it

arrived as scheduled. Very professional, I would definitely recommend this seller.

I took a college course that required this text and I got a very good deal purchasing it from this

seller.

The text book came surprisingly in fantastic condition. The pages were crisp, and the cover is brand

new. This is a great service for college students to affordably rent text books.

I got this book in great timing! And for such a great price!
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